10 Reasons E-Mail Marketing Can Energize Your Marketing Results
The marketing challenge for businesses seems toggher everyday. Increase sales, attract
new clients, and do it with less money. Establigharrelationship with your marketplace can
be expensive, inefficient, and difficult to measwsing conventional marketing tools such
as: direct malil, telemarketing, advertising, oda@ahows.

One dynamic marketing method to consider is peionsBased e-mail marketing. When
used appropriately, e-mail marketing, particulalgctronic newsletters, can help you
generate a ton of qualified leads and earn morméss from existing customers. This
marketing tool is a very effective way to engagarymarketplace and enables your business
to cost-effectively deliver anticipated, relevaamd personalized communications.

The 10 reasons your business should use e-mail marketing and esle#tars to differentiate
itself and improve marketing results are:

1. Permission Generates Response

2. Cost Savings

3. Deliver Relevant Communications

4. Measurablity

5. Viral Marketing Effects

6. Dynamic Knowledge Bank

7. Richer Content
8. More Efficient Publication
9. Quicker Response and Global Reach
10.Immediacy

Let’s take a closer look at each one.

Permission Generates Response

The first step in any permission-based e-mail margecampaign is to get the explicit
permission of your target audience to communicatie them via e-mail. Sending
unsolicited commercial e-mail (UCE) will earn yaxampany the infamous distinction of
“spammer” and in many states, can have legal caesegs. Besides, your customers and
prospects are more likely to respond favorably @mmunications they elected to receive.

Direct marketing agency Brann Worldwide, surveyed 400 people and found that 92 percent
felt positively toward companies that ask permission and 81 percent would be more willing to
respond if permission were sought beforehand

Cost Savings

Electronic newsletters are significantly less exgpamto produce and deliver than any
printed publication or direct mail piece—Double®l& DARTMail estimates that the
average e-mail costs $.25 per unit to send, ve§$15 for a direct mail piece. Postage and
printing fees are nonexistent and the time it takgsut together an e-newsletter is shorter
because you don't have all the layout and prodoagguirements. Most commercially
available newsletter software packages or hostettces make creating, formatting,
delivering, and tracking an e-newsletter a simpie quick process.



Deliver Relevant Communications

With all the noise in the marketplace and the dmil§i of e-mails flashing through the ether, it
can be a real struggle to get heard. To insureythat prospects and customers listen, you'll
need to make your e-mail and Web communicatiorvagit and valuable. To accomplish
this, consider the information and knowledge tlatrycustomers and prospects would like to
know? How can your company help them operate mificestly, save money, increase
revenue, or be more productive? What topics wdudy find interesting and useful?

Measurability

E-newsletters are ideal for business marketersngaio measure the return they generate
from their marketing investments. You can trackahhtontent is most important to your
audience, who is joining and leaving the conveosatand link this data to who is making
purchases. Moreover, when your audience is acteefjaged with your business, you will
receive a steady stream of comments, questiondeadtack that you can use to strengthen
relationships and discover opportunities.

Viral Marketing Effects

E-newsletters are easy for your audience to shidheother interested people. When linked
to a web-based subscription form, you can makery easy for new individuals to join the
conversation. This “viral marketing” or “pass-al8reffect can fill your sales pipeline with
qualified leads.

Create A Dynamic Knowledge Bank

The content you create in an e-newsletter cankm®aledge base that assists other
prospective customers, partners, and even emplogdearn more about your business. By
making your enewsletters easily searchable, thegrhe a valuable bank of knowledge.

Jupiter Research estimates that consumers will spend $647 billion offline by 2005 as a direct
result of research they conduct on the Web

Include Richer Content

The types of content that you can include in amwsbetter make it more useful for your
stakeholders and make the content more actionapfdication files, forms, URL links,
multimedia objects, graphics, images, etc., ar@aupd in most electronic newsletter
software applications. With an e-newsletter, you loak to existing information on your
website or portal, and deliver tools that makeagier and more efficient for your audience to
work.

A More Efficient Publication

The structure of an e-newsletter helps your audigyat a quick overview of the information
you are presenting, and then obtain more dettikly desire. Electronic publications lend
themselves to delivering impromptu communicatidrag your company may need to make
periodically, such as breaking news, updates, legrdime-dated information.



Quicker Response And Global Reach

According to the 2001 E-mail Marketing Report pab&d by eMarketer, an Internet and
ebusiness research fir@0 per cent of e-mail marketing messages are responded to

within 48 hours, as compared to six to eight weeks for traditionada marketing methods.
Quicker response means that it will take you lemss to test and improve your
communications. And communicating with your targetlience on the other side of town or
across the globe costs the same and occurs instautsly.

Immediacy: Capture Your Stakeholders Attention...Now!

It has never been a better time to start usingwestagters to communicate with your
stakeholders. As people receive more and more eemaimunications, they will tune out
the “noise.” The businesses that succeed will ipoate permission-based e-mail marketing
and enewsletters, into their overall marketingtstig and get started early. It takes time and
experimentation to learn how to deliver real, thiggivalue and keep your stakeholders
listening and engaged.

The Secret To E-mail Marketing

If there’s a secret to permission-based e-mail etarg and e-newsletters, it's that you must
include content that is relevant, targeted, andpmilimg, and you must communicate
regularly. Doing so will position your businessaaee worth paying attention to. The
“attention asset” you will build is one that yourdiness can capitalize on for a long time.

An example of a typical electronic newsletter aisdelated elements:
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HTML E-mail Newsletter

For more information, contaBhews@maargasystems.camcall +1-732 917 4204.




